





Online Marketing for Camps

Getting your online marketing right can make a great impact on

your holiday camps. Why? Because most parents spend a significant
amount of time online! These are some of the most common questions
I gets from other club owners about online marketing:

Paid Advertising

Where & how do | create paid ads?

At uSports, we use Google Ads & Meta Ads. Both are fantastic resources
but both can also be very confusing to decipher! If you aren’t super
confident when it comes to tech, I'd recommmend watching ClassForKid's
helpful webinars or testing the waters by boosting your social media
posts first.

Watch Webinar

How much should | pay?

You will often be recommmended budgets on these platforms, remember
that you should keep in mind the size of your business and your own
budget. Try with a small budget in the first instance and you can always
increase it over time.

How do | know if it's worth it?

Make sure to regularly track and optimise your adverts to make sure
they remain relevant to your camp. It is also good practice to keep track
of how people heard about you to see if anyone mentions your adverts.
On ClassForKids you can add bespoke registration questions and one
of ours asks ‘How did you hear about us?’ It is one of our most useful
marketing tools!





https://clubs.classforkids.co.uk/blog/from-likes-to-bookings-how-to-use-instagram-to-grow-your-business 



https://www.u-sports.co.uk/
https://www.u-sports.co.uk/

Invest in a Good Booking
and Management System!

Just like having a good website, you need to make sure that you have
a good booking system to make the user experience ds seamless as
possible! At uSports, we have been using ClassForKids since the very
lbeginning.

For us, the main reason that we use ClassForKids is that it is clearly
designed with ease of use in mind. Whether you are a parent making a
booking, a coach taking a register or an administrator creating a booking
link; the platform is easy to use and clearly built with the children’s activity
provider sector in mind. It sounds simple but trust us; we have seen a lot of
platforms in our time which just don't meet even the basic requirements!

There are so many excellent features of ClassForKids which help us
to run our holiday camps that | could go on, but two of my favourite
features are:

 Simple Discount Codes:

The platform allows you to enable
automatic sibling discounts and
credte unique discount codes.
These codes are trackable, letting
you see their usage and measure
the effectiveness of marketing
campaigns linked to them!

» Quick Process For Changing Days:
Plans change, sickness bugs strike &
sometimes camp bookings need to
be moved! ClassForKids allows you to
easily change a parent booking from
one day to another which allows you
to offer flexibility to your customers;
something which | have found
invaluable!







Top Tip: Encourage Google Reviews from your
current customers. The reviews will do the work
for you and will reassure parents that you are a
good place to send their children.







How ClassForKids Can Help
You Run Your Sports Club
with Confidence?

v Use the waiting list function to test your market in new locations.

v Be listed on the ClassForKids Discovery Website with 800,000+
parents visiting.

v Regulate the monthly payments with the Subscription function.

v/ Saving 10+ hours a week on managing bookings, registers, payments,
and parents communication in ONE platform.

Ready to take your business to the next level?
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“I love this booking system. The team got me set up really quickly and
were there to answer all my questions. | find it really straightforward and
my parents love the Apple Pay option. | can send emails out in mass
and txt invoices...”- Janine, Big Kids Little Learners


https://clubs.classforkids.co.uk/call-back-request

